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Itis an accepted, but little-publicized fact that a strong business sector plays an essential role in support-
ing and enhancing the level and quality of social services in a community. Non-profit and community-
based organizations of all kinds are dependent upon the generosity of local businesses to support every-
thing from youth athletics to senior housing; cultural programs in schools to food for the hungry; and a
multitude of other services that are essential in our communities.

A sense of responsibility to extend the quality of life is a motivating factor for most businesses, and as this
report finds, is a driving force for doing business in Sonoma County. The essential role of business in the

support of community services has been underscored by the recent recession, which has impacted
non-profit social service programs, just as it has businesses.

Accordingly, the Sonoma County Economic Development Board (EDB) is pleased to present its first Business
Philanthropy Report, which helps quantify business contributions to the community. The EDB believes
that by acknowledging and highlighting the positive continuing participation of business, this informa-
tion will foster further community partnerships and philanthropic programs.

Several of the report’s key findings include:

01 The 19 local service clubs that participated in this survey donated more than $500,000 and more
than 30,000 hours in the first half of 2009

(1 86% of business respondents donate to non-profits or community-based organizations
directly

0  58% of Sonoma County businesses participating in the survey encourage employees to
participate in company-sponsored volunteer programs

Opportunities for future business philanthropy reports include:

Surveying county chambers of commerce and other trade groups

Increasing the participation rate of Sonoma County’s service clubs

Highlighting Sonoma County’s business philanthropy at key county-wide events.
Developing new methods to access and quantify local business philanthropy information

I

The following report is the first of its kind produced by the EDB, and should not be considered a
comprehensive or complete summary of business philanthropy endeavors in Sonoma County. The
EDB is currently pursuing opportunities to improve the next Business Philanthropy Report, and as
always, any questions, additions, or suggestions for improvement are welcome.
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INTRODUCTION: BUSINESS GIVING

Over the past several years, Sonoma County businesses have played a crucial role in the philanthropic infra-
structure of our community. Although employers and employees have been facing harsh economic conditions,
they have still found the time, energy and money to support and contribute to non-profits and community-based

organizations.

Business philanthropy benefits the community, the employees, and the company. Workplace philanthropy has
become more strategic as companies realize the significant impact that giving can have on their competitive
positions in the marketplace. The portfolio of business giving, in addition to cash and in kind donations, now
includes cause-related marketing, community partnerships, workplace campaigns, employee volunteer pro-
grams, and fundraising.

Incentives for business organizations to participate in charitable giving have emerged from both the supply and
demand side. According to the 2007 Cone Cause Evolution Survey, a national probability sample in which
researchers surveyed more than 1,000 adult employees and consumers:

® 92% of Americans have a more positive image of a company that supports a cause they care about.

® 93% say it is important for their companies to provide them with opportunites to become involved in
social issues.

® 72% want employers to do more to support a cause or social issue.

® 87% of consumers are likely to switch from one product to another (price and quality being equal) if the
other product is associated with a good cause.

SONOMA COUNTY:
MOTIVATIONS FOR GIVING
WHY DO BUSINESSES GIVE?

Sonoma County businesses report that they give to
the community for numerous reasons. Of the
respondents, 78% reported that the sense of repon-
sibility motivated their company to give, 64%
reported that they are motivated through public
relations, 45% through morale building and 24% for
recruitment of employees.

Percentage

Business contributions are often good for the
organization, their employees, and their communi-
ties. Local businesses have found many simple
ways to give that have helped shape the people
and the environment of our community.

Sense of Public Morale Recruitment
Responsibility Relations  Building of Employees
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BUSINESS: COMPANY VOLUNTEER PROGRAMS

PERCENTAGE OF RESPONDENTS
THAT HOLD FORMAL COMPANY-
SPONSORED PROGRAMS

While 20% of responding businesses indicated
that they have a formal volunteer program, 58%
of responding CEOs encourage their employees
to participate in company-sponsored volunteer
programs. 63% of responding CEOs encourage
employees to participate in informal volunteer
programs.

PERCENTAGE OF RESPONDENTS
THAT ENCOURAGE INFORMAL
VOLUNTEER PARTICIPATION
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Businesses encourage employees to participate in
company-sponsored programs in a variety of
ways; 59% of the respondents publicize their
efforts, 53% recognize their employees for their
services,and 50% advertise opportunities to
employees. Businesses also reported informing
managers of the benefits of employee volunteer-
ism (43%) and incorporating community service
in their mission statement (38%). Some businesses
have reported giving paid days off for their
employees to volunteer.

Percentage

STRATEGIES TO ENCOURAGE
EMPLOYEE PARTICIPATION
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METHODOLOGY AND ACKNOWLEDGEMENTS

METHODOLOGY

The Business Philanthropy Survey was mailed to 300 business executives in the months of June and July. Over 100 businesses

responded, for a response rate of about 33%.

The EDB makes no claim that the information presented in this report is an accurate reflection of the practices of every com-
pany in Sonoma County. In written surveys such as this one, the responding companies are often likely to be those businesses
that are already involved in the community. The EDB advises readers to consider this possibility when reading this report.

The 2009 Business Philanthropy Report chose to highlight the contributions of non-profits, in addition to businesses. We
worked with service groups, trade organizations, and non-profits to gather information on the services that they provide to
the community, as well as illustrate the events and programs they sponsor. Regrettably, we were able to contact only a small
selection of the organizations registered in Sonoma County.

Future Business Philanthropy Reports will likely be more comprehensive and will include a greater variety of information. If your
organization would like to be considered for inclusion in the 2010 Business Philanthropy Report, please contact the EDB.
We look forward to working with you to expand and improve this project.

ACKNOWLEDGEMENTS

Many people contributed their valuable time and ideas to this project.

Several EDB Board Members were instrumental in finding information about local service clubs. Additionally, Research
Coodinator Keith Butts and Summer intern Tara Scudero conducted the Business Philanthropy survey and wrote the

report.

However, much recognition belongs to the companies that chose to participate in the Business Philanthropy Survey. Listed

below are the companies that authorized the EDB to publish their names as participants:

Adobe Associates Inc.

Alvarado St. Bakery

American Solutions for Business
Becoming Independent

Big John's Market

Brooks Automation, Inc.

Carlile Macy

Century 21 North Bay Alliance

City of Healdsburg

Clover Stornetta

Codding Enterprises

Community Child Care Council
Creekside Rehab & Behavioral Health
Dal Poggetto & Co LLP

Discovery Office Systems

Dry Creek Rancheria Band of Pomo Indians
Exchange Bank

First Community Bank

Fishman Supply Co.

Flamingo Conference Resort and Spa
Food Maxx

Ghilotti Construction Company

Green Valley Consulting Engineers
Healdsburg Unified School District
Hilton Sonoma Wine County

Home Depot

Hotel Healdsburg

Infineon Raceway

Interiors Incorporated

ITT Corporation

Kaiser Permanente

La Tortilla Factory

Lampson Tractor

Lepe's Foods

Lodge at Paulin Creek

Marmot Mountain, LLC/Jarden Tech Apparel
Mary's Pizza Shack

McDevitt & McDevitt Construction
Medtronic

MGM Brakes, a Division of Indian Head Ind.
North Forest Products

North Bay Construction

North Coast Bank

Office Depot

Pisenti and Brinker LLP

Power Industries/ Santa Rosa Auto Parts
Reach Air Medical Services, Mediplane
Redwood Credit Union

Reliable Liquid Transport

Scott Laboratories, Inc.

Singler-Ernester, Inc.

Small Precision Tools

Sonoma County Indian Health Project
Sonoma County Office of Education
Sonoma Technology, Inc.

Sonoma Valley Bank

Sonoma Valley Fire & Rescue Authority
Sonoma Valley Hospital

SWS Management (Smothers European)
The Fairmont Sonoma Mission Inn and Spa
The Lodge at Sonoma Renaissance
TLCD Architecture

Town of Windsor

Wells Fargo Center for the Arts

Winzler & Kelly Consulting Engineers
Xandex, Inc.
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